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Corporate Sponsorship Programs

Title Sponsorship - OPEN (1 availahle)
Two Hole Sponsorships: Name on course holes with signage

Name on banner at check-in and during luncheon

2 foursomes, including golf carts and lunch

Recognition on all marketing materials

Recognition during luncheon

Recognition on website as Title Sponsor
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3-Tier Sponsorship - From $3,500 To $500 (38 available)

Gold Sponsorship - $3,500 (4 available)

» The following Gold Sponsorships are available:
* Golf Ball - Each golfer will receive one sleeve of golf balls with the sponsor’s logo.
* Golf Towel — Each golfer will receive a golf towel with the sponsor’s logo.
* Golf Bags — Each golfer will receive a golf bag (with the sponsor’s logo) containing all
the branding items.
® Lunch —The sponsor will be recognized as the “lunch sponsor,” and their name and logo
displayed prominently on signage during the luncheon.
» All Gold Sponsors will receive the following additional benefits:
e 1 foursome, including golf cart and lunch
Recognition on golf tournament invitations
Recognition during luncheon
Recognition on website as Gold Sponsor
Recognition in tournament program

Silver Sponsorship - $1,000 (6 available)

» The following Silver Sponsorships are available:
® Hole-in-One - Signage at Hole-in-One Holes (2), optional company representative at
holes, and presentation any winner.
* Longest Drive — Signage at Longest Drive Holes (2), optional company representative
at holes, and presentation of Longest Drive Awards.
e Closest to the Pin — Signage at Closest to the Pin Holes (2), optional company repre-
sentative at holes, and presentation of Closest to the Pin Awards.
e Beverage Cart (2 available) — Sponsorship of beverage carts on one of two courses.
e Mulligan — Sponsor logo distributed on mulligan tokens.
» All Silver Sponsors will receive the following additional benefits:
® Recognition during luncheon
® Recognition on website as Silver Sponsor
® Recognition in tournament program

Bronze Sponsorship - $500 (28 available)
» One Hole Sponsorship: Name on course hole with signage

» Recognition on website as Bronze Sponsor

» Recognition in tournament program

Individual Donation Programs

“Pledge For Birdies”

The 2009 Charity Golf Tournament For Military Family Relief registered 191
birdies with 180 players. This year, with an expected field of 216 golfers, we
anticipate somewhere in the range of 200-300 birdies (a score of one stoke un-
der par on a hole) to be hit. Payment is due after the tournament.

“Flat Fee Donation Program”
Individuals wishing to donate a flat fee to support the charities can now do so!
For more information, please go to: www.columbiagroup.com/golf.php.




